IJSART - Volume 12 Issue 03 — MARCH 2026

ISSN [ONLINE]: 2395-1052

Startup Culture Among Indian Youth

P. Sowmiya?, Dr. R. Rathidevi?
! Dept of Management studies
2 Assistant Professor, Dept of Management studies
1.2 Mother Teresa Women’s University, Kodaikanal

Abstract- Startup Culture among Indian Youth Startup culture
has become a significant driving force in the economic and
social transformation of India. In recent years, Indian youth
have increasingly shown interest in entrepreneurship as a
career option rather than traditional employment. Factors
such as technological advancement, digital platforms,
supportive government initiatives like Startup India, and
easier access to funding have encouraged young individuals to
launch innovative startups. The startup ecosystem has created
opportunities for creativity, risk-taking, and self-employment
among the younger generation.

This study focuses on understanding the growth of
startup culture among Indian youth, the motivating factors
behind their entrepreneurial intentions, and the challenges
they face while establishing startups. Key influences include
education, exposure to entrepreneurial role models,
availability of incubation centers, and the rapid growth of the
digital economy. At the same time, issues such as financial
risk, lack of experience, market competition, and regulatory
challenges continue to affect young entrepreneurs.

The findings highlight that startup culture not only
promotes innovation and economic growth but also
contributes to job creation and skill development among
youth. Encouraging entrepreneurship through training
programs, financial support, and policy initiatives can further
strengthen the startup ecosystem in India and empower young
people to become job creators rather than job seekers.
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1. INTRODUCTION

In recent years, India has witnessed a remarkable
growth in entrepreneurial activities, especially among the
younger generation. The emergence of startup culture has
transformed the traditional mindset of seeking stable
employment into one that encourages innovation, creativity,
and risk-taking. With rapid technological advancements,
digital connectivity, and access to global markets, Indian
youth are increasingly motivated to establish their own
startups and contribute to economic development.
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The rise of startup culture in India has been strongly
supported by government initiatives such as Startup India,
which aims to promote innovation and provide financial and
infrastructural support to budding entrepreneurs. Educational
institutions, incubation centers, and venture capital firms also
play a vital role in nurturing entrepreneurial skills among
young individuals. These support systems have created a
favorable ecosystem for startups to grow and sustain in
competitive markets.

Young entrepreneurs in India are exploring diverse
sectors such as technology, e-commerce, agriculture, health
care, and education. Their innovative ideas and willingness to
experiment with new business models have significantly
contributed to the growth of the startup ecosystem. At the
same time, challenges such as limited financial resources, lack
of experience, market uncertainties, and regulatory barriers
remain key concerns for young startup founders.

Despite these challenges, the startup culture among
Indian youth continues to expand, creating employment
opportunities, encouraging self-reliance, and fostering
economic progress. Understanding the factors that influence
youth participation in startups and the obstacles they face is
important for strengthening the entrepreneurial ecosystem and
supporting the next generation of innovators in India.

1. OBJECTIVES

1. To examine the growth and impact of startup culture
among youth in India.

2. To identify the factors that motivate Indian youth to start
their own businesses.

3. To analyze the role of government initiatives such as
Startup India in promoting youth entrepreneurship.

4. To study the challenges and barriers faced by young
entrepreneurs while starting and startups.

5. To evaluate the contribution of startup culture to
employment generation and economic development
among Indian youth.

I11. NEED OF THE STUDY
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The growth of startup culture has become an
important factor in shaping the economic and social
development of India. In recent years, many young individuals
have shown increasing interest in entrepreneurship as an
alternative to traditional employment. With the rise of digital
technology, innovation, and supportive policies such as
Startup India, the startup ecosystem in India has expanded
rapidly. However, young entrepreneurs still face several
challenges such as financial constraints, lack of experience,
market competition, and regulatory barriers. Therefore, it is
important to study the factors influencing startup culture
among Indian youth, their motivations, opportunities, and the
difficulties they encounter. This study helps in understanding
how startup culture contributes to innovation, job creation, and
economic growth, and provides insights for policymakers,
educators, and aspiring entrepreneurs to strengthen the
entrepreneurial ecosystem in India.

I1l. REVIEW OF LITERATURE

Suman Lata Yadav, Seema Bushra, and Rekha Goel
(2023) conducted a study on the growth of the startup
ecosystem in India and its influence on youth
entrepreneurship. The study revealed that the rapid expansion
of the startup ecosystem, increased investment, and
technological advancement have motivated young people to
pursue entrepreneurship. The authors highlighted that startups
contribute significantly to employment generation and
encourage youth to shift from being job seekers to job
creators.

Priyajit Ray (2024) examined the development of the startup
ecosystem in India. The study found that India has become
one of the largest startup ecosystems globally due to
supportive policies, increasing digitization, and a growing
culture of innovation. The research emphasized that startups
play an important role in creating new career opportunities and
fostering entrepreneurial thinking among the youth.

Shikha Nagar and Syed Aijaz Ahmad (2024) analyzed the
impact of the government initiative Startup India on
entrepreneurship development. Their findings show that the
program has simplified regulatory procedures, improved
funding access, and strengthened industry—academia
collaboration, which has encouraged many young individuals
to establish innovative startups.

Binoy Balakrishnan and Subhodh Kumar Sinha (2024)
explored the role of incubation programs and entrepreneurship
education in higher educational institutions. The study
concluded that incubation centers, mentor ship programs, and
entrepreneurship training in colleges have significantly
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increased student interest in startups and helped young
entrepreneurs transform innovative ideas into viable
businesses.

Avani A. Patel and Kinchit P. Shah (2025) studied the
development of the startup ecosystem for training young
entrepreneurs. The study found that India’s large youth
population, increasing market demand, and startup-friendly
policies provide a favorable environment for entrepreneurial
growth. The authors highlighted that innovative startups can
address economic and social challenges while generating
employment opportunities for the younger generation.

IV. HYPOTHESIS

Ho: There is no significant relationship between startup culture
and entrepreneurial interest among youth in India.

Hi: There is a significant relationship between startup culture
and entrepreneurial interest among youth in India.

Hoi: Government initiatives such as Startup India do not
significantly influence the growth of startups among Indian
youth.

Ho2: Access to funding and resources does not significantly
affect youth participation in startups.

Hos: Entrepreneurial education has no significant impact on
startup culture among Indian youth.

V. RESEARCH METHODOLOGY
Research Design

The study adopts a descriptive research design to
analyze the growth and impact of startup culture among youth
in India. This design helps in understanding the attitudes,
motivations, and challenges faced by young entrepreneurs.

Data Sources

Primary Data: Collected through a structured
questionnaire distributed to youth, students, and young
entrepreneurs.

Secondary Data: Collected from journals, research
articles, books, government reports, and online sources related
to entrepreneurship and startup development, including
initiatives such as Startup India.
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Sampling Technique: Convinience Sampling Method
Sample Size: 100 respondents

Tools For Analysis: Percentage Analysis, One-Way
ANOVA, Pearson Correlation Analysis, and Regression

VI. DATA ANALYSIS AND INTERPRETATION

Simple Percentage Ratio

Table 1
Awareness about Startup Culture
Awareness No. Of. | Perce
Level Respondents
Aware 70 70%
Not Aware 30 30%
Total 100 100%

Interpretation: The table shows that the majority of
respondents (70%) are aware of startup culture, while 30% are
not aware. This indicates that startup culture is becoming
widely recognized among youth in India.

Table 2
Interest in starting a Startup
Interest Level No. of |Percentage
Respondents
Interested 65 65%
Not Interested 35 35%
Total 100 100%

Interpretation: From the analysis, 65% of the respondents
show interest in starting their own business, while 35% prefer
traditional employment. This suggests that many young people
are willing to explore entrepreneurship opportunities.

Table 3
Major Motivation for Starting a Startup

Motivation Factor | No. of | Percentage

Respondents
Financial 40 40%
Independence
Innovation and | 30 30%
Creativity
Social Impact 15 15%
Government 15 15%
Support
Total 100 100%

Interpretation: The table indicates that financial
independence is the main motivating factor (40%) for youth to
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start a business, followed by innovation and creativity (30%).
Government initiatives such as Startup India also encourage
young entrepreneurs.

Table 4
Major Challenges Faced by Young Entrepreneurs
Challenges No. of | Percentage
Respondents
Lack of Funding | 35 35%
Lack of | 30 30%
Experience
Market 20 20%
Competition
Regulatory Issues | 15 15%
Total 100 100%

Interpretation: The analysis reveals that lack of funding
(35%) and lack of experience (30%) are the major challenges
faced by young entrepreneurs. These challenges can affect the
growth and sustainability of startups.

One Way ANOVA

significant difference in the perception of startup
culture among different groups of youth in India based on a
single factor.

Hypothesis

Ho: There is no significant difference in the perception of
startup culture among different groups of Indian youth.

Hi: There is a significant difference in the perception of
startup culture among different groups of Indian youth.

Table 5
ANOVA
Source of | Sum of | df Mean F-value
Variation | Squares Square
Between 24.50 2 12.25 4.10
Groups
Within 289.60 97 2.98
Groups
Total 314.10 99

Interpretation: The calculated F-value 4.10 is greater than
the table value at a 5% significance level. This means there is
a significant difference in the perception of startup culture
among different groups of youth in India.

Pearson Correlation Analysis
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significant relationship  between
motivation and startup interest.

entrepreneurial

Table 6
Correlations
Variables Correlation Significance (p-
Coefficient (r) value)
Motivation for | 0.68 0.01

Entrepreneurship &
Startup Interest

Interpretation: The Pearson correlation coefficient (r = 0.68)
indicates a strong  positive  relationship  between
entrepreneurial motivation and the interest of youth in starting
startups. The p-value (0.01) is less than the significance level

of 0.05, which means the relationship is statistically
significant.
Simple Linear Regression:
Table 7
ANOVA
Variables Coefficien | Standar | t- Significanc
t(B) d Error | valu | e (p-value)
e
Constant (a) 1.20 0.35 3.42 | 0.001
Entrepreneuri | 0.65 0.10 6.50 | 0.000
al Motivation
X)

Interpretation: The regression analysis shows that the
regression coefficient (B = 0.65) is positive, indicating that
entrepreneurial motivation has a positive influence on startup
interest among youth. The R2 value (0.46) means that about
46% of the variation in startup interest is explained by
entrepreneurial motivation.

Since the p-value (0.000) is less than 0.05, the
relationship is statistically significant.

VII. FINDINGS

e Financial independence and the opportunity to implement
innovative ideas are the major motivating factors for
youth to start startups.

e Government initiatives such as Startup India have played
a significant role in encouraging young entrepreneurs by
providing financial support, training, and startup-friendly
policies.
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e The study indicates that educational institutions and
incubation centers help develop entrepreneurial skills and
motivate students to pursue startup ventures.

e Lack of funding and limited business experience are the
major challenges faced by young entrepreneurs while
starting a business.

e High market competition and regulatory procedures also
create difficulties for youth who want to establish
startups.

e Overall, startup culture among Indian youth contributes to
innovation, job creation, and economic growth in the
country.

VIIl. SUGGESTIONS
Enhance Entrepreneurship Education:

Educational institutions in India should introduce
more entrepreneurship programs, workshops, and training
sessions to develop business skills and innovative thinking
among students.

Improve Access to Funding:

Financial institutions and investors should provide
easier access to startup funding, loans, and venture capital for
young entrepreneurs to help them start and expand their
businesses.

Strengthen Government Support:

Government initiatives such as Startup India should
be further strengthened to provide financial incentives, tax
benefits, and simplified regulatory procedures for startups.

Promote Incubation and Mentorship Programs:

Colleges and universities should establish incubation
centers and mentorship programs to guide young
entrepreneurs in developing their business ideas and strategies.

Encourage Innovation and Technology Adoption:

Youth should be encouraged to use modern
technologies and digital platforms to create innovative
business models and compete in the global market.

Create Awareness about Startup Opportunities:

Awareness programs, seminars, and startup events
should be conducted to educate young people about the
benefits and opportunities of entrepreneurship.
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Reduce Regulatory Barriers:

Simplifying business registration procedures and
reducing bureaucratic hurdles can make it easier for young
entrepreneurs to establish and manage startups.

IX. CONCLUSION

The study concludes that startup culture has gained
significant momentum among the youth in India. Young
individuals are increasingly showing interest in
entrepreneurship as a viable career option due to the
opportunities for innovation, financial independence, and self-
employment. The growth of digital technology, supportive
entrepreneurial ecosystems, and access to resources have
further encouraged youth participation in startup activities.

Government initiatives such as Startup India have
played an important role in promoting entrepreneurship by
providing financial assistance, training programs, and policy
support. Educational institutions and incubation centers also
contribute significantly by developing entrepreneurial skills
and guiding young individuals in transforming innovative
ideas into successful business ventures.

However, challenges such as lack of funding, limited
business experience, and intense market competition still
affect many young entrepreneurs. Addressing these challenges
through improved financial support, mentorship programs, and
entrepreneurship education can strengthen the startup
ecosystem.

Overall, startup culture among Indian youth not only
promotes innovation and economic growth but also
contributes to employment generation and the development of
a self-reliant economy. Encouraging youth entrepreneurship
will play a vital role in shaping the future economic progress
of India.
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