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Abstract- This paper explores the development of an engaging
and user-friendly online shopping platform designed
specifically for school supplies and costume accessories. The
main goal is to address the limitations of traditional retail by
offering a streamlined, visually appealing, and accessible
online store. Developed using HTML, CSS, JavaScript, PHP,
and MySQL, the website includes features such as real-time
inventory updates, secure payment processing, and customer
feedback integration. By enhancing the overall shopping
experience and improving operational efficiency, the platform
is designed to boost customer satisfaction and help businesses
succeed in the digital marketplace.
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I. INTRODUCTION

Online shopping has become a widely preferred
option due to its convenience and ease of access. This project
focuses on building a dedicated e-commerce website that
caters specifically to school-related products and costume
accessories. Parents and students often face difficulties finding
specific items in local stores. Our platform addresses this
challenge by offering a larger variety of products, all available
in one place.

The site includes essential pages such as Home,
Products, About Us, Gallery, Contact, and Feedback. Each
section is carefully designed to provide a smooth, intuitive
experience for users. HTML and CSS handle the structure and
styling of the site, JavaScript enhances interactivity, and PHP
powers the backend, including order management and data
handling.

Il. IDENTIFY, RESEARCH AND COLLECT IDEA

We began by identifying the limitations of physical
retail stores in offering school and costume-related products.
After researching user expectations and analyzing existing
platforms, we found that shoppers value simplicity, a wide
range of choices, and ease of use. These insights helped us
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shape the foundation of a platform that delivers both function
and convenience.

Read already published work in the same field.
Goggling on the topic of your research work.
11l. WRITE DOWN YOUR STUDIES AND FINDINGS

Our research showed that users prioritize a clean and
responsive design, seamless navigation, and trustworthy
transaction processes. Key features like product reviews,
detailed descriptions, and order tracking were found to
significantly boost user confidence and satisfaction.
Additionally, integrating a Content Management System
(CMS) ensures easy and efficient product updates by the
admin.

IV. GETPEERREVIEWED

To ensure the quality and effectiveness of our project,
we sought feedback from our department faculty and peers.
Their insights helped us clarify technical aspects and highlight
the real-world benefits for users and shop owners.

V. IMPROVEMENTASPERREVIEWER COMMENTS

Based on the feedback received, we refined our
documentation by explaining our development process more
thoroughly, providing more context on technical components,
and discussing how the system can scale as the business
grows.

VI. CONCLUSION

This project successfully demonstrates how a
purpose-built e-commerce platform can transform the way
school and costume accessories are sold and purchased. By
offering an intuitive, secure, and attractive online store, it
improves both user experience and business performance.
Future enhancements may include features like Al-based
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product recommendations and multilingual support to make
the platform even more versatile.
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