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Abstract- This study investigated the awareness and
perception of households in Coimbatore district towards
personal financial planning. The study found that the majority
of the respondents were somewhat aware about personal
financial planning and considered it vital for satisfying their
economic and social needs. However, majority of the
respondents did not draft a personal financial plan and did
not seek help from financial experts. The study also found that
there was a relationship between gender and level of
willingness to adopt financial planning. Men were more
willing to adopt financial planning than women. There was a
relationship between monthly income and frequency of facing
difficulty paying bills. Households with lower monthly
incomes were more likely to face difficulty paying bills.

The study concluded that there is a need to improve
the awareness and adoption of personal financial planning
among households in Coimbatore district. The study also
suggested that the financial education system needs to be
revamped and updated to cater to the current needs of the
population. It is also important to encourage more women to
adopt personal financial planning.
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I. INTRODUCTION

Personal financial planning is crucial for managing
finances and achieving a secure future. However, many
households are unaware of its importance and its benefits.
Lack of awareness and financial education contribute to
financial difficulties and impedes households' ability to
achieve financial goals. A well-thought-out financial plan
helps individuals control their finances, reduce debt, and
increase savings. Accessible and mandatory financial
education in schools is essential for future generations to make
informed decisions and achieve financial goals.

Il. STATEMENT OF THE PROBLEM

This study aims to assess households' awareness and
perception of personal financial planning in Coimbatore
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district. Despite the growing importance of financial planning,
many households are not aware of its importance.
Understanding this awareness and perception is crucial for
educating and encouraging individuals to take control of their
finances. The findings will help financial planners,
institutions, and government agencies design and implement
financial education programs to improve financial literacy in
Coimbatore district.

I1l. OBJECTIVES OF THE STUDY

1. To assess the level of awareness among households in
Coimbatore district regarding personal financial planning.

2. To identify the sources of information used by households
in Coimbatore district to educate themselves on personal
financial planning.

3. To determine the perception of households in Coimbatore
district towards personal financial planning and its
importance.

4. To evaluate the factors that influence the households in
Coimbatore district to adopt personal financial planning.

5. To identify the challenges faced by households in
Coimbatore district in implementing personal financial
planning.

IV. SAMPLING METHOD
POPULATION

For the present study undertaken, the estimated level
of household population in Coimbatore district is 13,31,669.
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SAMPLING METHOD
Probability sampling is used in this study.
SAMPLE SIZE

The Sample size estimated for the survey is 385.
Cochran’s Formula:
The sample size (n) is calculated according to the formula:

n=[z2*p*(1-p)/e2]/[1+(z2*p*(1-p)/(e2*N))]

Where: z = 1.96 for a confidence level (o) of 95%,

p = proportion (expressed as a decimal),

N = population size, e = margin of error.

z=1.96,p=0.5 N=1331670, e =0.05
n=1[1.962*05*(1-0.5)/0.052]/[1+(1.962*05*(1-
0.5) / (0.052 * 1331670))]

n =384.16/ 1.0003 = 384.049

n =385

The sample size (with finite population correction) is equal to
385

SAMPLING AREA AND SAMPLING TECHNIQUE
All the respondents have been chosen from the Coimbatore
district based on stratified random sampling technique.

V. REVIEW OF LITERATURE

Ahmed. A, & Ahmed. 1.(2021). The study aimed to
investigate the awareness and perception of personal financial
planning among university students in Pakistan. The study
found that a significant proportion of the respondents were
aware of personal financial planning, but their perception was
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generally poor. The study recommended that financial
education should be provided to improve awareness and
perception of personal financial planning.

Kaur. S. (2021). The study aimed to investigate the awareness
and perception of personal financial planning among women
in India. The study found that a significant proportion of the
respondents were aware of personal financial planning, but
their perception was generally poor. The study recommended
that financial education should be provided to improve
awareness and perception of personal financial planning
among women.

VI. RESEARCH GAP

There have been studies conducted on financial
literacy and financial planning in developed countries, but
there is a lack of studies in the Indian context, particularly in
Coimbatore district. Most studies on financial planning have
focused on individual financial planning and investment
behaviour, with limited research on household financial
planning.

VII. PERSONAL FINANCIAL PLANNING METHODS

VIII. FINDINGS AND SUGGESTIONS

SIMPLE PERCENTAGE ANALYSIS

1. Majority of the respondents belong to the age group
of 31-40 years (23.9%)

2. Majority of the respondents are male (67.5%).

3. Majority of the respondents are in school level
education (27.8%).

4. Majority of the respondents are married (52.7%).

5. Majority of the respondents are wage earners (33%).

6. Majority of the households are earning between
25001 to 50000 (47.3%).

7. Majority of the respondents have 4&5 members in
their family (61%).
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CORRELATION ANALYSIS:

1. There is a relationship between gender and level of
willingness to adopt financial planning.

2. There is a relationship between monthly income and
frequency of facing difficulty paying bills.

ANOVA:

1. The difference between education level and level of
awareness about personal financial planning are
statistically significant.

2. The difference between age and how important are
different factors (savings and investment) considered
before financial planning are statistically significant.

3. The difference between age and how important are
different factors (Personal Budgeting) considered
before  financial planning are  statistically
insignificant.

4. The difference between age and how important are
different factors (Risk and debt management)
considered before financial planning are statistically
significant.

5. The difference between age and how important are
different factors (Comfortable retirement) considered
before ~ financial planning are  statistically
insignificant.

6. The difference between age and how important are
different factors (Tax planning) considered before
financial planning are statistically insignificant.

7. The difference between monthly income and level of
vitalness of financial planning considering economic
and social want are statistically insignificant.

INDEPENDENT SAMPLE T TEST:

1. There is a significant difference between gender and
level of knowledge and skill you think you possess to
prepare personal financial planning.

CHI-SQUARE ANALYSIS:

1. There is no association between family size and
frequency of facing difficulty paying bills.

2. There is an association between gender and how you
manage your expenses.

SUGGESTION

1. The financial education system needs to be revamped
and updated to cater to the current needs of the
population.
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2. Encourage more women to adopt personal financial
planning as the study reveals a gender gap in the
willingness to adopt financial planning.

3. A financial literacy campaign should be conducted to
make people aware of the importance of personal
financial planning.

4. Provide access to financial advisors to help people
with personal financial planning.

5. Encourage people to save and invest in order to
secure their future financial goals.

IX. CONCLUSION

The study emphasizes the need for households in
Coimbatore district to improve their awareness of personal
financial planning. A research gap exists, and modernizing the
financial education system is crucial. Encouraging more
women to embrace financial planning is essential. Projects
should encourage financial literacy, provide financial
counsellors, and offer training on budgeting, expense tracking,
tax preparation, and retirement planning.
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