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Abstract- In today’s digital-driven environment, recruitment 

has significantly evolved with the integration of digital 

marketing strategies. Traditional hiring methods are 

increasingly being replaced or supplemented by online 

platforms such as social media, job portals, email marketing, 

and search engine optimization (SEO).The objective is to 

assess how digitaltools are improving candidate reach, 

targeting accuracy, and cost-efficiency in recruitment while 

also enhancing the overall hiring experience. 

 

The research examines the extent to which platforms 

like LinkedIn, Facebook, Google Ads, and job portals 

contribute to recruitment outcomes, especially in terms of 

candidate quality and return on investment (ROI). 
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I. INTRODUCTION 

 

 In the modern business landscape, digital marketing 

has transformed how organizations approach recruitment. 

With technological advancements and the widespread use of 

the internet, traditional recruitment methods are being 

replaced or supplemented by digital channels. These digital 

marketing platforms offer a variety of tools, including social 

media, search engine optimization, email marketing, and job 

portals, to attract, engage, and hire candidates more 

efficiently. The effectiveness of digital marketing channels in 

recruitment has become a crucial area of study for companies 

aiming to streamline their hiring processes and enhance talent 

acquisition strategies. CIELHR Service Ltd, a prominent 

human resource service provider based in Chennai, stands as a 

prime example of how digital marketing is 

shapingrecruitmentpractices.Thisprojectwillexploretheimpacta

ndeffectivenessofdigital marketing channels in the recruitment 

process, with a special focus on CIELHR Service Ltd and their 

approach to utilizing online platforms in recruiting the right 

talent. The objective of this study is to assess how various 

digital marketing strategies such as social media, job portals, 

and search engine marketing contribute to the efficiency of 

CIELHR Service Ltd' s recruitment processes. By examining 

the tools, tactics, and outcomes of these digitalchannels, the 

research will evaluate their effectiveness in reaching potential 

candidates, reducing recruitment costs, and improving the 

quality of hires. Furthermore, this report will delve into the 

challenges and opportunities faced by CIELHR Service Ltd as 

it continues to adopt and adapt to digital marketing in 

recruitment. 

 

II. REVIEW OF LITERATURE 

 

(Nguyen&Miller, 2021): ChatbotsandAI-

poweredagentsareincreasinglyusedinrecruitmenttohandlehighv

olumes of inquiries, provide instant responses, and guide 

candidates through the application process.  

 

(Morris, 2020):Remote recruiting became more prevalent 

during the COVID-19 pandemic, with video interviews and 

virtual career fairs becoming the norm. 

 

(Johansen,2019):Gamified assessments and challenges are 

used to engage candidates more interactively. 

Gamificationcanenhancecandidateengagementandimproveskill

assessmentsbutisnot suitable for all industries or roles.  

 

(Roberts&Miller,2018):AI and machine learning algorithms 

are used to automate tasks like resume screening and 

candidate matching.  

 

III. OBJECTIVES OF THE STUDY 

 

PRIMARY OBJECTIVE:  

 

 To evaluate the effectiveness of various digital 

marketing channels in recruiting qualified candidates. 

 

SECONDARY OBJECTIVE 
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 To investigate the role of digital marketing channels 

in enhancing employer branding and reputation. 

 Toanalyzethechallengesandlimitationsfacedbyorganiz

ationsinusingdigitalmarketing channels for 

recruitment. 

 

IV. RESEARCH METHODOLOGY 

 

Theaimofresearchdesignistotransformaresearchquesti

onintoapracticalinvestigation.It serves as a blueprint, 

addressing key aspects such as formulating the research 

question, identifying relevant data, collecting necessary 

information, and analyzing findings. In this study, descriptive 

research is used for data collection. 

 

V. DATA ANALYSIS 

 

Best digital marketing channels for successful hiring 

 

 Frequency Percentage 

Social Media 14 30.43 

Job Portals 12 26.09 

Company 

Website 

8 
17.39 

Employee 

referrals 

12 
26.09 

Total 46 100 

 

 
 

 

VI. DATA ANALYISIS 

 

CORRELATIONANALYSIS  

 

THE RELATIONSHIP BETWEEN THE  EFFECTIVENESS 

OF DIGITAL MARKETING CHANNELS AND 

CONVERSION RATE 

 

(Likert Scale: 5 = Most Effective, 4 = Highly Effective, 3 = 

Moderately Effective, 2 = Less Effective, 1 = Least Effective) 

H₀: There is no relationship between the perceived 

effectiveness of digital marketing channels and the conversion 

rate. 

 

H₁: There is a relationship between the perceived effectiveness 

of digital marketing channels and the conversion 

rateconversion rate. 

 

 
 

 

 
 

r =0.97 

 

Chi-Square Test 

 

OBSERVED 

 

 Very 

Frequen

tly 

Occasio

nally 

Rarely Never Total 

Socialmedia 10 7 4 1 22 

Job portals 5 4 2 1 12 

GoogleAds 2 2 1 1 6 

EmailCampa

igns 

1 1 1 1 4 
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Company 

Website 

0 1 1 0 2 

Total 18 15 9 4 46 

 

EXPECTED 

 

 Very 

Frequen

tly 

Occasio

nally 

Rarely Never Total 

Socialmedia 8.61 7.17 4.30 1.91 22 

Job portals 4.70 3.91 2.35 1.04 12 

GoogleAds 2.35 1.96 1.17 0.52 6 

EmailCampa

igns 

1.57 1.30 0.78 0.35 4 

Company 

Website 

0.78 0.65 0.39 0.17 2 

Total 18 15 9 4 46 

 

 

χ2=∑E(O−E)2  

 

Chi-Square Value (χ²): 4.93 

Degrees of Freedom (df): (5-1) × (4-1) = 12) 

Critical Value at 0.05 significance level: 21.03 

P-value: 0.960 

 

VI. CONCLUSION 

 

The research on the effectiveness of digital marketing 

channels in recruitment at Ciel HR Service Ltd. highlights the 

significant impact of digital strategies particularly social 

media and job portals in attracting high-quality candidates and 

reducing time-to-hire. While platforms like LinkedIn, 

Facebook, Naukri, and Indeed have proven effective, 

challenges such as limited budgets and targeting difficulties 

remain.  
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